Agendum

Oakland University
Board of Trustees Formal Session
September 12, 2007
NIKE ATHLETICS APPAREL AGREEMENT
A Recommendation
1.
Division and Department:  President’s Division / Athletics Department
2.
Introduction:  The Athletics Department (“Athletics”) is interested in contracting for a single brand, top quality, multi-sport, apparel program that maximizes investment and establishes a consistent image for the University and its intercollegiate athletic teams.  A multi- sport apparel program will allow the University to obtain purchasing power it could not receive with individual sports apparel agreements thereby maximizing financial resources budgeted for apparel.   
In 2004, the University contracted with Nike to supply “head to toe” apparel for 12 varsity sports.  That contract expired on June 30, 2007, and Athletics solicited proposals from two of the three athletic apparel manufacturers that offer full-line team apparel options, Nike and Adidas.  Based upon prior experience, Athletics did not solicit a proposal from Reebok.  Material provisions of the proposals from Nike and Adidas can be summarized as follows:
Nike
· All footwear purchased at 10% below wholesale;

· All equipment purchased at 10% below wholesale;

· All apparel purchased at wholesale;

· All uniforms purchased at wholesale; and

· $15,000 in retail value on an annual basis ($75,000 total value).

Adidas

· All footwear purchased at wholesale;

· All equipment purchased at wholesale;

· All apparel purchased at wholesale;

· All uniforms purchased at wholesale; and

· Upon completion of the contract, an amount of retail value to be determined based on the total purchase amount during the term of the contract.

Athletics recommends entering into an exclusive, five (5) year (FY08 -12), contract with Nike that includes the foregoing proposal (“Contract Terms”) that will support 16 intercollegiate athletic teams, for the following reasons:

· Nike offered the best economic proposal;

· Satisfaction with the prior Nike relationship (100% of coaches and staff support a continuing relationship with Nike);
· The availability of more “head to toe” options that will ensure consistency in style, color and image. 
· Customer service has been exemplary, and the Nike on-line “live” ordering system has streamlined the process associated with orders and personnel. 
· Nike is the World’s #1 athletic brand and will enhance the University’s positive, progressive image; and
· The cost of changeover to a new apparel provider is not cost effective.

Nike Athletics Apparel Agreement
Oakland University

Board of Trustees Formal Session

September 12, 2007

Page 2

3.
Previous Board Action:  Not Applicable.
4.
Budget Implications:  The University expects to spend approximately $150,000 per year on athletic apparel during the term of the proposed Nike contract.  That amount has been budgeted by Athletics and approved by the Board of Trustees in the FY08 budget.  Future funding will be included in the normal budgetary process.  Each team purchases apparel and equipment as part of their operational budget approved by the Director of Athletics.
5.
Educational Implications:  Nike is recognized as a top quality brand within the community, inclusive of enrolled and prospective student-athletes, which will enhance recruiting.
6.
Personnel Implications:  None.
7.
Recommendation:
RESOLVED, that the President is authorized to execute an exclusive, five (5) year (FY08 -12), multi-sport apparel program contract with Nike USA, Inc. that includes the Contract Terms; and, be it further

RESOLVED, that said contract with Nike USA, Inc. will be reviewed and approved by the Office of the General Counsel prior to execution, and will be in compliance with the law and University policies and regulations, and will conform to the legal standards and policies of the Board of Trustees.

8.
Attachments:  None.
Submitted to the President








on September 4, 2007 by
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Tracy A. Huth
 Interim Athletics Director
Recommended on ____________, 2007
to the Board for approval by

________________________________
Gary D. Russi

President
