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STUDENT USER PROFILE
Comparison of the percent make-up of Rec Center Student users versus % of Rec Center Users
the percent make-up of the overall Student Body in different categories. % of Overall Student Body
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STUDENT USER MAKE-UP OF VARIOUS POPULATIONS

Percent make-up of Rec Center Student users within different

OU overall demographics .

STUDENT BODY

Percent of registered students that visited
the Recreation Center.

GENDER

Percent of each gender of enrolled
Students that visited the Recreation Center.
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Percent of all on-campus and commuter

students that visited the Recreation Center.

SCHOOLS

Percent of students in each College/School
that visited the Recreation Center.
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